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Spend a Weekend in Puerto 
Rico When This Is Over 

“The people picked 

themselves up, rebuilt  their 
island and are back to 

welcoming visitors from all 
over the world with open 

arms. The people of Puerto 
Rico are kind, welcoming 

and warm; their hospitality is 
legendary.”

Discover Puerto Rico 
Shares Hard Won Lessons 

in Resilience

“We are laying down plans 

now,” says Dean. “When 
the crisis is over, tourism and 

t ravel will, as it  did with 
Hurricane Maria, lead the 

way to recovery for all of 
Puerto Rico.”

Tourism Marketers Enter Wait-
and-See Mode to Avoid Tone 

Deaf Campaigns 

“For those of us in the world of dest ination market ing, 

we’ve spent  our careers honing the craft  of 
encouraging people to connect  and engage through 

t ravel and right  now [is] a sea change for us,” 
-Brad Dean, CEO of Discover Puerto Rico

Puerto Rico Cracks Down on 
Violators of Coronavirus Curfew

“We understand that some visitors may be 

disappointed, but  the safety of residents 
and visitors has to be of utmost  priority” 

-Brad Dean, CEO of Discover Puerto Rico

Puerto Rico Calls for Strict 
Curfew Despite Low 

Cases of Coronavirus

“Our hope is that  our 

counterparts throughout  the 
At lant ic and Caribbean regions, 

as well as our fellow U.S. cit izens, 
are implement ing similar 

measures in the interest of 
health and safety.” - Brad Dean, 

the CEO of Discover Puerto Rico

First Aloft Hotel Opening in 
Puerto Rico’s Vibrant Capital

“By mixing art , technology, 

and music, Aloft  San Juan 
int roduces a new social 

scene with a fresh approach 
that  different iates itself from 

the t raditional hotel offering.”

Also seen in:

https://www.forbes.com/sites/jqlouise/2020/03/15/spend-a-weekend-in-puerto-rico-when-this-is-over/?ss=forbes-travel#727540442f67
https://www.forbes.com/sites/gretchenkelly/2020/03/19/discover-puerto-rico-shares-hard-won-lessons-in-resilience/#526567e16575
https://skift.com/2020/03/19/tourism-marketers-enter-wait-and-see-mode-to-avoid-tone-deaf-campaigns/
https://apnews.com/2d57b506106f131418c7c846d20babc1
https://www.travelandleisure.com/travel-news/coronavirus-puerto-rico
https://traveltradedaily.com/americas-accommodation/item/6611-first-aloft-hotel-opening-in-puerto-rico-s-vibrant-capital
https://www.forbes.com/sites/jqlouise/2020/03/15/spend-a-weekend-in-puerto-rico-when-this-is-over/?ss=forbes-travel#727540442f67
https://www.forbes.com/sites/gretchenkelly/2020/03/19/discover-puerto-rico-shares-hard-won-lessons-in-resilience/#526567e16575
https://www.travelandleisure.com/travel-news/coronavirus-puerto-rico
https://traveltradedaily.com/americas-accommodation/item/6611-first-aloft-hotel-opening-in-puerto-rico-s-vibrant-capital
https://twitter.com/skift/status/1240624406843363330
https://twitter.com/TravelLeisure/status/1240322219387105280
https://www.instagram.com/p/B99DbLjhdtU/
https://twitter.com/JQLouise/status/1239344635765538819
https://twitter.com/danicacoto/status/1239642002339385344

