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Puerto Rico Reassures m l]. 1p
ABWEK Travelers that ‘Soon Enough, @l]e a5 mﬂton 05t
It’ll Be Time for Paradise’ 8 Famous Holel Dishes and Drinks

“We know how to position ourseles You Can Re-Create atHome

for a comeback, and we know
there’s goingto be a moment
when the world is ready to fravel
again. When the timeis right, we
want you tochoose PuertoRico.”
-Leah Chandler,
CMO of Discover Puerto Rico

17 Trips T+L Editors Can't TR AVE L—|— How Brands Are

Wait to Take as Soon as Employing Creadtive
We Can Travel Again LE I s U R E COVID-19 Messaging

“So once thisis allsaid
and done I'm booking

“The pina colada was

ALLINGOOD TIME inventedin San Juan,
- PuertoRicoat the

Caribe Hiltonin 1954.”

“Discover PuertoRico is
encouraging people not

thefirst fight out of oscows totravelthrough a
NYC to finally make it @;‘;@ campaign called "All in
— for thefirst time—to Good Time."
PuertoRico.”
Condé Nast 50+ Pl to Find »
+ Places to Fin F
raveier Free, Tavelmemed I TOMMErSs
Virtual Backgrounds
These Hotels Let You Work Out for Video Calls
with Olympians
“You can't surfwith an Olympic champion yet, ~ "PuertoRico’s Zoom
because thesport is debuting at the Games this images include El Morro,
summer—but you can get pretty close at Dorado Old San Juan, Culebra,
Beach, a Ritz-Carlton Reserve." and various beaches.

ion to Puerto Rico with the U.S. island's new social media

ALLIN GOOD TIME
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Paradise Will Wait for r mind off the ongoing £ These Hotels Let You Work Out
The U.S. island's "All in Goo§ i

THETRAVELVERTICAL.COM
Experience, Strategy, Action: How Discover Puerto Rico
Continues to Push Amidst an Unprecedented Crisis - The...
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8 famous hotel dishes and drinks you can re-create at home
We can't travel right now. but these iconic recipes can transport us to some of the
els.

Here Are a Few Drinks to Turn Your Lockdown Into a Vacation

Just because your trip was canceled doesn't mean your alcohol consumption
should suffer.
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https://www.adweek.com/brand-marketing/puerto-rico-soon-enough-paradise-coronavirus-marketing/
https://www.washingtonpost.com/travel/tips/famous-hotel-dishes-drinks-you-can-re-create-home/
https://www.travelandleisure.com/trip-ideas/travel-after-coronavirus-editors-picks
https://www.cntraveler.com/story/how-to-train-like-an-olympian-on-vacation
https://www.facebook.com/Adweek/app/190322544333196/
https://twitter.com/NatBCo/status/1252301010229506050
https://www.facebook.com/CondeNastTraveler/posts/10158593229103982
https://twitter.com/fodorstravel/status/1253027218793443328
https://www.facebook.com/etourismsummitUSA/posts/2852439721504318?__tn__=-R
https://www.prnewsonline.com/clever-covid-19-communications/
https://www.frommers.com/blogs/passportable/blog_posts/50-places-to-find-free-travel-themed-virtual-backgrounds-for-video-calls

