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Tonality: 1007 POSITIVE
You Could Win a Trip to Puerto Rico By Simply Blocking Off

TRAVEL+ a Week On Your Calendar

L E Is U R E "Puerto Rico is a great option for travelers seeking warm temperatures, rich
. history, abundant natural atfractions, delectable cuisine, and an international

flair." -Brad Dean, CEO of Discover Puerto Rico

@he Washington Post

Pining for Wildlife? Build Your Own Menagerie
with a Symbolic Adoption
“For its Adopt a Coqui
program, Discover Puerto
Rico partneredwith
Conservaciéon ConCiencia,
a local nonprofit committed

to environmental causes
Date: 1/15

*Also

Forbes

"Our teamand our
partnershave become
masters in the art of the
Leah Chandler,

Inside the Discover
Puerto Rico Marketing
Strategy

pivot.” —
CMO of Discover Puerto
Rico .
Date: 1/19
Excluded from New CDC
travelmarket Requirement, Puerto

Rico is Positioned to
“We are working toensure Welcome U.S. Travelers
that we are reaching the
right travelers and
strategically opening when
the Island was ready in

alignment with healthand
safetyefforts,” —-Brad Dean,
CEO of Discover Puerto Rico

P

Also Seen In
Traveler Mﬁ{@gen TRaveL  TRAVEL WEEKLY SAVVY
Date: 1/28

Puerto Rico Readies for
Another Recovery

Trade
Show
News
Network

“Puerto Rico has
proven that not onlyisit
resilient, but it can lead

a quick recovery.” —
Brad Dean, CEO of
Discover Puerto Rico

Skift

How U.S. Travel Policies
Change in the Biden-Harris Era

“The Biden-Harris administration has an opportunityto
not simply restore the funding structure, but establish a
model suited to grow international arrivals to record
Brad Dean, CEO of Discover Puerto Rico
Date: 1/20

Date: 1/13

levels.” -

Sports Events Magazine
January Issue (PRINT)

MEDIA GROUP

Spartskve

"Puerto Rico’s locationin the
Caribbean means near-perfect
weather year-round, which
allows for more optionsfor
open air sportsand
experiences.” — Carlos Deliz,
Regional Sales Manager at

Discover Puert o Rico

Date: 1/26
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https://www.washingtonpost.com/lifestyle/travel/wildlife-rescue-conservation-adoption/2021/01/14/3a123e88-417d-11eb-8db8-395dedaaa036_story.html
https://www.tsnn.com/news/puerto-rico-readies-another-recovery
https://www.forbes.com/sites/paultalbot/2021/01/19/inside-the-discover-puerto-rico-marketing-strategy/?sh=5cb96e4c199a
https://skift.com/2021/01/20/how-u-s-travel-policies-change-in-the-biden-harris-era/
https://www.travelandleisure.com/travel-news/win-trip-to-puerto-rico-block-off-calendar
https://www.travelmarketreport.com/articles/Excluded-from-New-CDC-Travel-Requirement-Puerto-Rico-is-Uniquely-Positioned-to-Welcome-US-Travelers
https://www.instagram.com/p/CJ9Is7Bn4d2/
https://www.instagram.com/cntraveler/
https://www.instagram.com/diningtraveler/
https://www.instagram.com/lacomidadejeremie/
https://www.instagram.com/p/CKecxAQBOIi/

